o

20228045 57120234 8Y) BY AYAE U YA

2023.05.02
ofefet o] 20228Md 7] FYL AT FUAFL ABTA FULt. o EAoA
EA|st- WAlo 2 A@WAl] Depgoy oA SstA HlRiUch
m U

2023.05.26.(&) 13:00 ~ 14:00 (A7t ooz £ = FA] oA)
m A
DE AW 2085 (Aol Wt Fa WA %)
= oy
[24]9 ZYede 558 O £: @
D A4 2817] o] 2FQ AYAR(EE & B2ATA) F ZYANYA
@ 715EA
7| %RAHE 1308H 8 ol$3idoL, 1 o FYRUS nlEEs X
m &4 Ho} U A
EA] Bof Eopd AEwe A4 B4
ey | AFAE. OAY. AReA, ANBsE, |- 4 A8 A%E T oY
I E a2
O I AxstuE, FNHYE 2A FM pARlE 12A7T
- ) i EAH0 olFN & 52AS
A9 | eque), dsAgne, ANRUEE | 2o 708 ojarolsl WAL

AT 207 HiA)

- oo AE Y 24EB
olg7Ad 7 EAXZ gt =ol(th
(bt | olznee. Jzyema Ay Eop =gy BE U

°14) BAECRRIG o548t 49 4

FAY ST 1)

> AT2, 20239 89 FYNIA AT A

= 713 U] ABA §g Al 2RO, Z1F ] AEuiEc
AHAZOINY B 55 01A7IF ¢ 2023.06.28(3) 15:0041717]
NY BA7IEE0H) FHE B9 ¢ 2023.06.07(3) 17:004]7}7]
At s 55 obZd7|st ¢ 2023.06.28.(4) 15:00A]7HA]

ol
o
ol
o

ot mp




EA Hohd HEUZ

<2EAD>
[t el
1. 2A12st 71Q0] olAls AgtS 37H] o4 24l
2. 71017 71ggeleks AL 9 WA Awste

3.

N

19 At

[OFAIE]
1. Marketing Mix(4Ps)o]] tfisto] 35I| Q.

2.STP(Segmentation, Targeting, Positioning)=24Jof thsto] AHSHA| Q.
3.83E AMiKBrnad Equity)olst F91ot], Z7tA]= oA AR & =X
(R3]

1 A FHEe] 7]
Mol B7FR Ex o

=1 O—

p=R=WS|

=3
T T =

3t olejgt B 517] 918l AR KT} 2H5ofof
2 7Esto] YU Q.

3

¢ A

40 of

ofof I7IE Chsl MBI,

3. AR 19 ZE T2 xjEA®olt; AEAEY FTFHeF 2 AEAEIT ALstuA}F st JEYE

o] 9IQIAIS HshAl L

(=AY EE]

L 24 49 &71F0E At o= 71x] 57179 o]&E (motivation theories) & sh4S =2F
wolAlQ. &, 1) £7]80] 0|22 sl MWel 2) 1 oo 27jsto] oj@r] FAPAAC] =7]2
HoJ3t A QJLx| =5}A|Q

2. A.Rahim& Z=ZA9o] ZF=ma]a oA, 3 (integrating/collavorating),

£2.3(0Obliging/Smoothing/Harmonizing), 7374 (dominating/Forcing), 813 (Avoiding),

Et¥ ¥ (Comprominsing)®] 57HA] {d2 BHstct. o] & 27HA] §d& =2t 242s d9staL,

HElst 2717 alo] 258 Wajshid) b AumAQl AR 712t Awstet.

3. 84! ol & ¥HaA e fAl(Transformational Leadership)o]l ofjslf AWHstA| Q.. J22]1 HIAA 2]
co] o2 st S o) 1 27t WelA ejro] MgEx| AEstAle.

[BAIstd 2]

L 2R34T 3330 sty AYAY MY FFRME o AT FYANGE B
Alshet. HP7HEAET =2 JHASEo|2H AIFolA of® /o] HolX|W AJgto] Ao wet 714
£30] o2 LR dEstel. APz Qs LA 7tA0] AasHl Ele Aol M2 43
< o2 =H=7tE AYsHAL



A&l o

wSHE, o

Tg

2
o

olm

ol olg

el

Al o] A7HAIA o] 7]

s

YA 2.

of Yera 4

RE

=
=2

£ 498 olgel 2]

o%

B

ol
[=

LS|
=2

AR

L=y
[}

(

o
aT

I

she o

=
=

Yr}, 7o) =g}

Sh
=

=xlsteta

2] Al

7140l

1.

x5}

5

28 A

2=

T

mj
i

o
70D

d

tol @x|etof] vl

S

EH
=

FEER IS

(A3l

A BlEfA| o]

S RojujsiRl: o2

Q0

A} 23

S|
=}

g7l

(servitization) A2Fo] H-ojjx] L

Al 2.

S

of og 5o} HYstale

AR
— " o

4]

xfolg

1} (effectiveness)?]

k=1

2. 887 (efficiency)at

i

chewEstel MBOZE ROIQIA]

=
S

27}y

ESSERIEE B

3.

3]

Y52l

ECE

ol AatAle.

S

2. Bj=0] 37FA] F4d a0l of

tol 2RdstAl L.

5]

3. &H[AF JAREZ Aol of



<M 28)A 3>
(2213
1 oApge] BolA wEuleh nAule] Qe HstAle.

2. ZNEd7HA R SEA7AIAOl tiste] g shAl L.

3.EE71E 2A &80l diste A5t

2. Ak 71GeiAle] AN EAZIE Hlal Y[ L.

3. ASAZ] sl dsirl e

SAGol g (1) AZAY ZHEy (2) gAIE HY R (3) 4 25 apAHol s st

AUAS FF: oA Mg/ A/ T2/ A/ R/ HA/FELS)
| ASHY ANPEE HYoIA L.

3. TRAANIES dP5HA Q.

Lo AR A9 diadd dyg7le2 Haold, ASAS(AD, 25, AFEAEHl(loT), 7HddAd

P AdEs 7leo] 2ER sl dAAojZofole & Hebrh oddn. 4 A
| QofF, Ar7)7], daruls, A8 5 A0 Ao D]A]
EHOH *e*%‘o}*li.

2. Leluete] AelHYe HUSHE AL MU 3 ot 2HAA wAE)T LA QA disiA
217t AeatAl Q.

.‘*’
rO

Aol WA AYY he He HYsale.

[o] 27 g Rt al]

2. Oto]2 xEf(Michael Porter)7} 23t A Aoz 7]JoA FYLAE 7IHTHR= 371K A=
off thsll dstAl L.

3 ol e A N8Y WE FUT N RUN AAAS T S At Yol g

Sof o 59| xfolx

ﬂJIO _|
3: U
ol'
o
>
o



494

n ZQe7 S, BARRL EYRAATONY, EYAY

g 2% 35 A 3
i FYAAL FoIAI 2949 94 71E
Al &+AE 24X 7} ) B
i | 3% | (somolza) | BE
5 | = 4 = S91& 9] 6504 o]At
B 12A]17F A | /A 550% A}at

m 7|EL 39 AR}

- Eydoz EQAY VAV HX g RE Ashgn 2R EUAY

2A1/2 Ao} FUL.
- A7 EQgAo] ZUAAATONY B SUNY @
YRS Aol ol AEsh] vkt
(ZUAE BA 71ES 5T 29 Ao AR
- B EURAY TN o] ARYYLE




